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Value 39 900 € - Circulation 116 010
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Ci sono piaceri irfinunclabill, come un sorso di champa
gne, che da soli evocano un mondo, che riescono a sospende-
ri magicamente il lempo. Momenti preziosi che possono cssere
assimilati a lussi cul non stamo pie abitwati. quali. per esempio,
le brevi escursioni su una mongolfiera esclusiva,

Proprice in quest’ottica ¢ nata la mongolfiera Krug, un pre-
stigioso salotto volante, un'clegante cesta color Banco ghiacoo
ldeale per wma cena romantica o per un incontro d"affan ad alta
quota. Sulla Krug Eoom volante, dove il gusio del buon vivere
e Pestetica sono di casa, gli ospiti possono appresaane sia il dié-

cantiitig a pagiing 158

IL SALOTTO
VOLANTE

La mongolficra Krug
per un esclusivo viaggio tra le nuvole

§  SEMPRE PIU IN ALTO

Attualmente 1 mongolfiera
Krug € in viaggio: prima a Parigs,
pol nei ciell di Stati Unigi, Giag-
pone & Hong Kong, Tornerd in
Euwropa nel 2008, Chi prenat un
volo. che dura un'ora, ha diritto
ad averg la mongotliera nel leogo
richiesto. Rivalgerst a Marches
Anterecrs, 0o, D552 15FE7 1

ta ol chglo per inconte d

3 d3 Brine Domeau ¢ P

‘__.," ]

AD LIFESTYLE

comrhioin e pagira 156

SOFRAC Lnd DOtlgsa o

champagne Krug accompagna

mdha, IS ohel b & o atd

cordi gran classe, che porta la firma di
Bruno Dumeaw e Philippe Ménis, mae
sird tappeezien francesd, sia le creaziond
gastronomiche ideate dallo chef Mare
Bretillot, pronto a sedurre | palati de
gli ospiti piu esigenti

Chi -u'-u,'y;li-,' i trascornere uwn ora in
questo salofto sospeso tra le nubi puo
pustare be propaste di un menu in tre
F‘“rtlll'l' Ll'l'l' B Isplramcoe gom F.r-'l"l\.l' fan-
taska alle suggestiont di un viaggio ne
cieli. Al senso di leggerveza, al piacere
di Muttuare nell’aria, «i nfanno i prat-
ti creati per Ueccasione da Bretillot
dalle verdure cireondate da una nu-
vila di purea di patate alle sfogliati-
ne d'anatra, all’elerea mousse di lat-
te. Delizie che rappresentano unao ded
mitive per la=ciarsi lentare da q“L"'IJ
esperienza, un'occasione impendibile
per vivere un’ora d’avventura risco-
prendo piacen d altei tempi declinati
CON U gusto @ uno skile diel tutto con-
emporane

—Marie Gernga
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Madame Figaro
September 07 - France
Value 55 000 € - Circulation 438 780

: Vanity Fair
January 08 - Italy
i N Lkl

e Value 19 800 € - Circulation 262 971
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et VANITY A LA CARTE
ey SAOTINGLIE CULT E ALTRE IDEE PER BRIMDARE AL NUDVD ANNO
L3 PR IR
Ll LINE Y A-T-IL UN CHEF DANS LAVION?
'-'_'-"'-E_-‘ C[ ]_{\ V[ PII,.\G \ |4 QOPR‘A \ﬂj—\_khfﬂ Per ecqueh Servir en vol la meilleure cuisine du monde, cest le
: R WA A B L EY J_ hs‘lf:nm pari de Netlels Europe. Le premier opérateur de jets
- PRANZARE E SORSEGGIARE UNA FLUTE DI GRANDE CUVEE A BORDO ;:_, h:tm privés ne pouvait pas laire moins pour une clientéle
Dl UNA MONGOLFIERA CHE SORVOLA LA FLORIDA. E L'ULTIMA elicquotshopping. habituée aux plus grandes tables gastronomiques.
FRONTIERA DEL LUSSO SECONDO LA MAISON KRUG #, dove 5 pud soaghens Avant le départ, on consulte les menus en ligne pour
; - fra occessor do choisir son repas. Entre Ladurée, Kinugawa (un des
_:,'.-a'r SOERIO: 5 P ol mehe i mmontiche degustarione e le diverse restaurants phares de la gastronomie japonaise a Pa-

74 ' del monda, normalmente Miami non
vierss in mende. Forse, perché non

['abBiomo vista a bordo di una nostelgica

mangoffiera, come i pachi forfunati che hanno

partecipato ol battesimo defia prima Krug Boom

vedante, owenuto propno nello citta

della Forida, lo scora 5 decembe, n oocosions

di Bt Bosel, Realmata futta

le muvole, :!.m-\gl‘.n'n per la maison di

linee del brond. Compresa

la Yellowboam: la botfigha da 3 i
pill pregsicsa di Viewve Cloguo,

caon astuccio in pelle d sumo

o squots. Prerze; 1.500 eura.

guida o ristorant,

ris) et |'Arpége d'Alain Passard, notre coeur balance !
Le chef trois fois étoilé de I'Arpége, 8 Paris, nous ex-
plique ce qui I'a motivé pour se lancer dans cette
aventure : « C'était une expérience nouvelle, La dif-
ficulté résidait dans le fait gu'en avion les plats pré-
parés a l'avance avec des produits ultra-frais doivent

in midalling, con fanto di favalks 5i chioma etre identiques, en qualité, couleurs, textures, sa-
l \:\ @ rmhrar:iu-.u_, s mongalhera Style In Milan Veurs, a ceux que je sers a I'Arpége. »
aal & un vers ¢ propria salotte fro ed & la prima Le résultat: un plateau unigue en son genre, semvi

dans une boite fagon paquet-cadeau, avec une vraie cuisine de sai-

champagne doi pili fomesi foppexier ":ine oar e ET“'_:E.'F" san, & base de légumes ce son potager, ce qui est une premiére ALAIN DUCASSE
&'ll'l'l [ sTore ps esChusvg .
parigini, Bruno Domeau ¢ Philippe della E-ma ot S dans un avion. 5.6 LA TETE DANS

Pisum D:lpu il decolla, m_',lli ospe @
stofo serte un men esclusiv, firmato Tutth accomunati da

LES ETOILES

Renseignemenls sur www.neljelseurope.com

dolla chef Mare Brefilloh: verdure con i gr“"’i“-: passio :EI Q*-"-'-"J'-" m:f:ju:u- les
& di potate. sfogliotine d'anatra pear 0N Varigien | =Ecn, n Dugasse

B Mcisse :i:iﬂe. Ill:‘:.ﬂ‘o uccﬂ'pugrura da fiumi 160 pagg., 40 euro). G AST RO N 0 M I E Formalion [ADF)

di Krug Grande Civée. Se ['esperienio # tenla, travaillent pour réaliser
| con ['onno nuove la mongelfiers tema in Europa. DA PRIM D E H AUT VO L une gamme complete
- Il prezm & top secret (info: 0033 688141547, All'aperiura della stogone scaligern | deropas didtitiques,

;_' :flb"':&?": }'—'1' :'«‘"‘;“" f““‘"- > LA DERNIERE CONQUETE DES CHEFS? L'ESPACE... nutritifs e!... savoureus,
T ERCRLITn (ROO K, COn o5
INDIRIZZ| EFFERVESCENT del callbro dellemiro dal Qatar, EN MONTGOLFIERE, EN AVION OU EN VAISSEAU SPATIAL, desnsan
sona Shorte sl te 50 bottiglie astronautes. et
P EE;:EEMUE quﬁ?mnme ILS NOUS EMMENENT VERS LES ETOILES DANS UN dunietetacl Ptk
ol fresco in secchielli di Christofle, FORMIDABLE VOYAGE GUSTATIF. DECOLLAGE IMMEDIAT. recherche tant
réalisée en partenariat
avec le Centre national d'études
DES BULLES DE CHAMPAGNE DANS UN BALLON spatiales (Cnes). Treize plats ont
La maison Krug ne manque pas d'air! Elle Krug a fait appel au designer culinaire Marc dté « certifiés spatiaux » et
aimaginé un repas au champagne dans une Brétillot, un architecte du goiit, pour conce- s'envolent réguliérement régaler

montgolfigre de luxe.

voir un repas surprenant et réjouissant. Avant

nos astronautes (frangals, russes

« Motre vocation a toujours é1é de faire un le départ, on déguste i terre, en apéril, le et américaing) de la station
champagne différent qui inscrit dans une spoutnik au fole gras et I'aérienne gougire spatiale internationale (155) lors
j recherche du luxe absolu, explique Olivier satume au comté croustillant. La suite sera de grands événements. ADF
~ g Krug. Ce projet un peu fou de repas servis servie en plein ciel. Au gré des courants, on renouvelle réguliérement ses
RN, e r d \ % 4 bord d'une montgolfigre nous correspon- prend le vol-au-vent de canard recouvert recettes, qui incluront bientét le
(i anbls eclio, suo propooi Clara onchi o cantete R ok} - dait complétement. » Encore fallait-il trou- d'un duvet qui s'envolera dans les airs sitét petit déjeuner. Au rr!nudu_
K-Focaccia & Champogne: gastronomia all'inougurozione dello Champogrece, | [5' ver les artisans du réve. Les designers Do- la lunch box ouverte. On laccompagne d'une prachain vol ; caponata, cailles
“m;:mdnc;o:;“i F:{mm ;ﬁv ::s?gjiﬂnb'mm Ir:":gt;}:;:lfifﬂgmt;ﬁfaﬁugwl ! g meau & Pérés ont ro:elevé le défi; « Lesp:ace purée de panals et d'une mousseline de rb'liu:au nudm.tile_rb-me
In ksto, pane fresca e le mighon cuve ke bottiglie di G, H. Mumm, la matson : z esxttellement réq;lunt dans une rponrgolhé-te pommes de teme slphnrfnée r&;!rln steward, en délicate puréelet wrice
del mondo (tel 049 B?{:E%ST,E. che fesfeggia 180 anni di storia & qu'il faut tout traiter dans le moindre détail. Le dessert, baplisé Voie lactée, est com- pudding » aux fruits confits.
——— g Par quol remplacer les assiettes ? Ol placer posé d'un nuage de lait, de chévre frais et Mos hommes de l'espace n'ont
g les couverts ? Comment ranger les pla- d'Aloe vera, escorté d'une meringue, Le tout rien i envier aux simples terriens
LA SFIDA: VINTAGE ¥YS POP 5 teaux?... » Au final, une na- arrosé d'un Krug Grande qui, eux, accéderont ad'autres
MATURO MA SEXY PICCOLO MA DECIO 3 celle en cuirblanc eten ro- ' ] Cuvee. La nacelle déu:fl- nourritures célestes i la fin
Bancit Esugs. chal i Pud assars: degushalo 5 tin qui peut accueillir six - lera d'ltalie, des Etats-Unis, delannée, en prenant lascenseur
Cave di Most & Chardon, con lo cannuccio z personnes : le pilote, un du Jlapon — un véritable de la tour Eiffel, direction
?mﬁm bﬂ;:;;g::;::yﬂ: = steward et quatre convives. Al s agenda de jet-setteuse —, le Jules Verne. Avec Alain Ducasse
nato da un awemblaggie il quarto di champagne 2 Un plateau pour deux, des : L;’l *  avant de revenir en France aux commandes..., on est au
i irve selemionatizame, dal gusta fiarifo, < ¢ lunch boxes » en métal e Apartir de juin 2008. s.6. septieme ciel | 5.6.
can gantens di mondarle La confezsione da

& ogrumi {da 70 aira),

# mignon costa 45 euro,

gainé de cuir, le raffinernent
le plus complet. Lamalson

Renselgnements el réservation
| cher Krug, an 03.26.84,44.20.

\

Plus dinfios sur www.efigarodr/madame




Jalouse
December 07 - France
Value 3 425 € - Circulation 64 010

L'Optimum
October 07 - France
Value 12 200 € - Circulation 47 900

LES EXTRAITS [
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DELICE D'INITIES

 DES BULLES ET
UN BALLON

BT i
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! Une montgolfiére pour
i déguster en altitude.

| Unique et forcément
|

i

|

|

|

hors de prix.
Voila ce que gafaitdas'habitusr auxfBies douces t
de la grande mason champenoise Krug ; on veul -3
tout, tout de suite. Un ballon pour boireides bulles oo gl
on l'air ? Et comment, qu'on en est | Salf qu'en ce E T I
début septembre, aumomentdelaprésentatondu | T I ")

projet, la ballon proprement dit n'est pas terming. En
| chair :ton vol, coco, lu t'assecis dessus. Qu'importe.
| Aumoment ol vous ez ces ignes, la trés concep-
tualla montgolfitre aura bal et bien pris son anvol, 61
¢'esttout ce qui comple. Quicompte en bangue, en
| l'espéce. Parce quesivousvoulez en éire, du projet
= Krugisinthe air = ilva falloir vendre quelques vieux

Warhol chez Christie's. Acheter la montgolfizre 7
[ Clest faisable. On a méme entendu parler d'un K R U G
| demi-million d'suros, le genre de tanl qui vous fail

dire qu'avec votre Ferrar 4 250 000 € | vous avez

fait une affaire. Alors pource priv-ié; ami trds richa,
| qu'est-ce qu'on t'offre 7 D'abord Bruno Domeau
| et Phiippe Pérés, tandem o'éditeurs-designers qui
[ onthabiléune nacelle standard d'un cur blanc bien
|
|

FIN JANVIER :
ICE CREAM, YOU SCREAM !

Ceux qui pansent que le mols de janvier sonne la fin AUTOUR DU

épais, voluptueus, padumé & soubait et naturelle-
ment; cousu main : le blanc, pour quilglisse faci-
lement, comme de I'air, sur la montgolfitre, Dans

: d‘?ﬂﬂﬂ&ﬁﬂl’ﬁ mn'pmma‘rtuwp‘enwﬂphc_a des réjoulssances ont tout faux : les Hearlschellenger se 31 DECEMBEBRE :

| huit pasgagers; me THENOUTR chargent de l'after. Ce couple venu de L.A. a tout planté :
dﬂfﬁ.ﬂll‘?d&fﬁdﬂ?ﬂ&iﬂﬂpﬂ‘m deslinées au ravi- {un boulol de designer dhalels cing éleiles pour madame, BULLE

| lpﬂunmtmimmrezmbm:@iaﬁaﬁrﬁr%% un graupe de rock pour monsieur) afin de partir en roadtrip DE NOEL

' Cuvée de Krug avec ses fltes, ansi qu'une | vendre des sucreries, Leurs bétises sont trides sur le volel

| bax toute simple (gainée ici ou | de cuir blanc,
naturellement) et des couverts dont il st inutie da.
préciser qu'ils sonten argent. Le temps de gonfler

| et viennent du Japon, de Chine, du Mexique... Lidée est
|

I les80 ballon, on sirote donc quelques

|

|

|

venue a Lo (Leila) alors guelle n'avait que 13 ans, Elle &ait
frustrée de loujours croquer les mémes bonbecs el voulall
en voir de toules les couleurs, Il a suffit quelle rencontre
Benjamin pour que son réve se réalise, Depuis, iis sillonnant
& deux les Etais-Unis dans leur camion mse pétant. Leur bu
est simple :changer le monde par la méthode douce en réveillant
lenfant qui sommeille dans nos papiiles. Que ceux qui restent

Un révedlon *in the air®, coupe
de champagne aux [évres 7
Allez, chiche | La maison Krug
propose de passer la soirée
dans une monlgolfigre cing
étoiles. A bord, un commandant
el son steward en ganis
blancs. Au menu, de la slow

o champagno, on picorant les amuse-
e signés d'un aulre grand nom du design,
gllinaire catte fois : Marc Bratillot, Fais-mpl dek,,
‘plats légers, coco, légers comme l'air : gougéres F’W
Satume, chips de patate douce ou d'épinard, pop- |

. it : i perplexes aillent manger des madeleines, car aprés LA, New . food 3
1 orfchestrde par le dosigner
i mnaufqmgmmmnammuluplm, lagumes TaGing. 'r. Yok et Tokyo, nos vendews volants ont choisi Pans pour lerre " St 8 Epfﬁ!illm ifne
avec pumﬁ:lu siphon, 'fo!-au-ventdac-arﬂr!;lserw.!i pramise. lis débarqueront leur ice-cream truck bien garni , Résarvez velra vol au 63 o8
[ avec f&s p ZB‘S. mousse laciée et meﬂﬂguaﬂ dans les rues de la capitale. Une escale est prévue chez . TiE 8 a0, Altention, ca zoﬁlu a <l
gumu:i-.l:s. i p:r'ir,, L.:'H:il:ll.ll‘gm |nlum?i|_on-;dg,‘j_a_:_’ Colette ob l'on peud, en attendanl, se procurer leues vinyles hﬁpx g d‘llfne 1k
Kn goifire sera de retaur en France en juin i i % |a b velulion. 1] i A - - &
Prions pour quilfasse beat — S liowe = Y sous le nom de Hearlsrevalution. Egalemant 0, un conger . i, - Ferrarl. (Charforte Balore

est prévu au Paris Paris entre deux crémes glacdes. 0.8

- [

wwwmyspace.comheirrschalleager,
et www,myspade. combearrirevalution pour la muslgue, S — i
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Archistorm
January/February 08 - France
Value 1 400 € - Circulation 10 000

AD
December 07/January 08 - France

Value 5 400 € - Circulation 84 083

CIEUX ETHERES

Le champagne Krug golite au plaisir de |'ascension céleste. En montgolfiére,
Renouer avec le premier appareil volant pour un tour du monde d'exception n'a
rien d’anodin. Face aux engins chronophages qui subliment la vitesse, la maison
champenoise s'est souvenue que le luxe ultime savail prendre son temps.

Grice a l'intervention du duo Domeau & Pérds, elle a ainsi transformé une nacelle
tressée en boudoir contemporain. Une bulle précieuse, tendue de cuir immaculé,
pour un diner trés privé de huit invités. Chague angle accueille un compartiment
pour deux personnes, équipé de sacoches en cuir blanc contenant timbales,
couverts d'argent et fliites & champagre. Au centre, le commandant de bord
dirige I'"équipage. A ses cotés, un serveur délivre les mets, simples mais beaux,
préparés par le designer culinaire Marc Brétillot autour du théme aérien : au sol,
Fnugénﬁ, chips légéres et concombres glacés nappés de chocolat. Puis entrée de
Egumes miniatures pour I'ascension, nuage de purée et pité en crolite de canard
enfermé dans une poche remplie de duvet - dont les plumes s’envolent lorsqu’elle
s'ouvre... Le tout couronné d'une mousse de lait accompagnée de son auréole de
meringue. Sans oublier, bien sir, le précieux nectar — la Grande Cuvée Krug - pour
EI:I'ZII'.H'TI!'HSHH CES A F{PF'W If;."_‘.li"u"l,'-"s.

Surprenant voyage des sens qui sillonnera trois continents pour faire perdre la téle
a plus d'un voyageur sur terre,

EVADEZ-VOUS

1} La Carte ardesu Galeries Lafayette, simple 2 utiliser; valable 2 ans dans tous les
magasins Galeries Lafayette, elle permet a celui qui I'offre de chaisir un monrane
entre 20€ et 150 €. Série de huit collectors du photographe Jean-Paul Goude. 2) Tabie
by Design estune idée de Philippe Garcia; sur simple appel, il vient dresser vorre table,
rafraichir vos services en leur apportant une touche design, résolument dans I'air du
tenps. Relookezvorre table de Mokl pour 350€ surla base de 8 & 12 personnes. Idée
cadeau : offrez un bon Atelier dart de fa table & |'un de vos proches. Bon cadeau valable

1 an, 60€ (www.pg-tablebydesign.com) 3) Voyage insolite en Inde, entre Ajmer et
Jodhpur, un camp de 11 tentes avec rout le confort, Face & un lag, une étape hors
sentiers b tus pour voyager autrement au Rajasthan (Asia, 34, rue de Lishonne,
73008, tél: 01 56 88 66 29, www.chhatrasagar.com). 4) Avec sa vue surle Bosphore,
cet ftonnant gratte-ciel abrite 'hdcel Riz-Carlton dont le décor intérieur marent les
influences orientales et occidentales. Plusieurs forfaits sont proposés, dont le Wiek-
End Package, deux nuits (vendredi, samedi et dimanche) ; le diner peut étre servi dans

la chambre; massage de 60 minutes et un accés libre au superbe spa. En chambre
double 700€ (The Ritr-Carlton Istanbul, www,ritzearlton.com, l.: 00 90 (0212)
334 44 44). 5) Un Chefé la maison: il s'occupe de 'achat des produits frais, arrive une
heure et demie avant le diner avec ses couteawx en poche et vous propose un menu &
la carte, avec un choix de plats et desserts, et vous Fait participer si vous le souhaitez;
en plus, il assure le service et remet la cuisine en état. Pour un diner 4 personnes une
éroile, 480 € (Chela la maison; tél: 07 43 38 45 92; contact@chefalamaison.fr). 6)
Promenade sur la seine, Musées au fil de F'eau sur le yacht Cachemire qui propose une
croisitre gastronomigue sous |a houlette du chef étoilé jean-Pierre Vigato et |a visite
privée d'une exposition au musée d'Orsay, musée des Arts décoratifs... (Yachrs de o
Paris. www.yachtsdeparis.fr) 7) Montez au septieme ciel... en montgolfiére: une ex- =
périence dans les airs ave Krug qui propose un diner & bord de la nacelle, un meny =
eréé par le designer culinaire Mare Brétillot arrosé au champagne Krug Grande Cuvie =

(Maison Krug, tél.: 0033 3 26 84 44 20). B) Cuisiner comme le chef étoilé Olivier =

Roellinger: venez apprendre ses secrets pour préparer des preduits de la mer, 'arcdu £ .
potager et des épices, dans son école baptisé La Cuisine Corsaire, La formule classique =

est un cours de 3 heures, 90€, avec 6 participants maximum et des thématiques
comme le bar, les saint-jacques, les algues, les desserts. .. (La cuisine corsaire, place ©
Saint-Méen, 35620 Cancale; tél.: 02 99 89 63 BG: www ciisine-corsaire.fr) £

Renseignements auprés de la Maison Krug : 03 26 84 44 20

VERRES SANS MESURES

La cristallerie Baccarat a de I'or dans les doigts. Sa derniére création, baptisée
« Damuoiselles », marie ce savoir-faire & |a fraicheur du trait de Stéphanie
Balini, jeune designer tout juste diplomée des Arts Décoratifs. Une rencontre
exceptionnelle, dont personne n'aurait pu présager. Lorsque Stéphanie Balini
participe en 2005 au concours des « Talents de la création » organisé par le
Comité Colbert, I'artiste travaille sur un nouveau verre de prestige qui séduit
immédiatement Baccarat. Présenté i la FIAC Luxe en 2006, le projet remporte
tous les suffrages, incitant la maison a produire ces précieux verres en édition

i limitée signée. .
Les voici donc, ces fameuses « Damoiselles », enchisséés dans un eoffrel ;?ai"é
L d’agneau par Domeau & Pérés... Douze verres d'une beauté rare, tous différents,
. . qui'reflétent chacun les différents savoir-faire de la manufacture, Gravure 3
- A la roue, taille, sablage, cristal doublé... Toutes les techniques du cristallier
. = s'expriment en clairs-obscurs délicats, i travers des guirlandes aléatoires fleuries,
i montées sur jambes fuselées.
- x__‘ EE;JEW?MHE-: s haccarat.i
- T X WAL DACCAraLiIr
I s # / mﬁmm i Prix de vente : 1 500 euros le coffret de 4.
EMMANpEL '
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If the bubble has burst,

no one’s told

B What subprime mortgage
crisis? Wealthy Americans
continue buylng pricey art,
bt galleries wonder when
ther scenomic downturn
will cateh up to

thelr ellte Industry.

By DOUGLAS HARKS
aharics Bt aTiderald com

Ths Basel bubble hasn't
burst — yet.

That's the consensus from
galleries midway through Art
Bags] Miami Beach, who ey the
{air has maintaines j1s signatune

art buyers

sky-high prices despite the
weak dollar and recesslon war-
ries roiling Wall Street,

*The gﬂmﬁ ricans are =suill
burying.” Renes McHes, 3
New York gallory ewosr mak-
ing her Art Basel Mlaml Beach
debut this year. “The American
callectors are still in the mar-
ket

The art fakr — where 5 56
million Gerhard Rlchier paint-
ing seems like a bargain com-
pared to the 530 million Picasso

“TURn TO ART, 254

AMIX OF BUBBLES AND BALLOONS

Frug. the boutique champagne bouse whose Grande
Cuvee retails around $200 per bottle, wsed Art Baselas 3
Launch pad fior its year of bot-air balloon experiences, ed 1o
thip 225th anniversary of the first balloon fight. i

For the next year, the sustom-designed ballcon for eight
will ez the globe, For those looking for & eqe-cf-2-kind
experience, Krup will affer an hour balloon flight, three-
coairse meal desigred by Mare Bretillot (served pantly pre-
flight and pastly in the air) nd of course, Knig champagnes.

Thie tabs 50,000 euros.

“This isnt just any hot-air balloon, as Fridey's preds pre-
view showed, The basket is fitted with white leather trim
snd pouches custom-designed by Bruno Domeau and Phi-
lippe Péras for champagne, Knig glisses, linens, _u.'lh-_r flst-
ware and tin safari-style canisters {or keeping the in-flight
foods warm and secured, Guests are presented with a white
scarf and binoculars for in-Night use; a sommeller serves
both feed and champagne on small tabletops that rest on the

ballooh companmenis.

Mdiamni Herald reporters Madelelne Marr, Fabicla Sanfi-
ago, Douglas Henks and fane Wealdridge contributed fi ihely

repart.

~ MiamiHerald.com

3 VAR L] R AT f gl L

CHAMPAGNE FLIGHT: Champagne Hrug's
Airbome Uberlusury Exparianca flies
owier Homestead in a oustome-Euilt
0-persan hot-as balloon. Story, 254

MORE
COVERAGE

@ The scene at Lhe
fairs, 254

= Liza Tizhman
Ludesncds
parspectives to
craabe housebold
Inteviors, 234

(&

i
1 0
Imteractive maps,
widens and
compheie Art Basel
schedulo Bl Today's
Exlras

do something bo fight the high cest
of parking In Miami Beach = he
created a website where people
eould print phony parking stubs.

B EVAN 5. BENN
ebenritd el ad sor

Alfred Spellman, professlonal film-
msaker, amateur prankster, thought he
found a way to “sick it to the mag™ —

and get a few Laughs at
the expense of 1ke
Miami Beach Parking
Department.

But paolice aren't’

Spellman, 19,
launched a webslie
Tuesday that kot people
generate fake parking

2

Mesmi
Herald.oom
Join the
discussion al
Today's Exiras

receipts, almost identleal o the cnes the
city's electranic motery gl out.

It got about LS00 clicks over the nexi
couple of days, presumably from people

STURH TO PARRING, 248
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The Next
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NEW YORK CITY Rococo

Check out the Cooper-

Hewitt museum's splashy LONDON Elemis

Rococn exhibit this month, Spa British Air-

featuring furniture, ways passen-

drawings and house- LTS can now

wares that illustrate the unwind while awaiting

birth of the style in the their next flight out of

18th century and current Heathrow Airportatany

reinterpretations. of three Elemis luxury
spas designed by Davies +
Baron in the newly con-
structed Terminal Five.

PARIS Krug Champagne

lovers should reserve their

spot now for dinneron

Krug's hotair balloon,

which is sailing around

the world after an initial

launch in Miami.

MINNEAPOLIS Subversive for Target
Costume-jewelry designer Justin
Guinta has created a limited-edition
jewelry collection of funky pieces,
available al Target stores on March 23,

NEW YORK CITY Whitney Biennial

One of the most important surveys

of American contemporary art, the
Whitney Biennial returns on March 6
with 81 selected artists.

Local fans of these
popular totes and
other accessories
won't have to travel
to Beijing ﬂ'l'l}l"' Anjellca Huston woearng a Calder necklace,
maore; a flagship
store opens this
maonth at Flaza 66
in the [ing'an
neighborhood.

WEST PALM BEACH Calder h"h,

The first exhibit devoted to Alexander
Calder's unique, handcrafted jewelry
from the 19308 to the 19708 opens at the

Norton Museum of Art.
Lisa Sigal's The Day Before Yesterday
and the Day Alter Tomorrow, 2007

DON'T MISS: the China Design Now exhibit at London’s Victoria & Albert Museum this
month, which will highlight developments in Chinese design ranging from the
2008 Olympic stadium to digital media, fashion and youth culture in the rapidly
expanding cities of Beijing, Shanghai and Shenzhen.

20 TIME STYLE & DESIGN SPRING 2008

TARGEY, COLRTERY OF Likh R

S FAARCE, CA, thid, FROTOURAPH BV MATT FLYHN. COURNTERY OF ELUMES. COUNTIEY OF
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dversions «first class

voyage 125 years agn, pol only takes pasengers
far  breaghtaking ride smong the douds, it slso ks
ihe aliimsie epicurean experience

KIITA, which emburked oo ks ahe-vesr pour in
Paris v Dictolses X007, serivedd in the United Stmes
incark Devembsr, tsing, Art Fune] Mecrs Boach s
s Lsusnching puad. B i booked for Las Vegan, Los
Angeles s the Grand Camyon, but afficials will
1y b0 sosommmedste ol peservations, regandless of
the location, & kg m weather conditons are
oo for fying. The balloon will then hesd ta Asta,
anct will retierm ta Furope this summes.

Kirag's heet air ballloon s & bespole expericrer,
costing $50.000 per guest for a twoshour Dighs
Vo lifft ol fioelings of Ervincibility and weight-
lemmmess: set in. The bndscape helow: unfolds in
fairy-tale fashicm an the giant white orb glides
higher inte the air. This is lving, Krag-styic

oo, Might s, of tourse, Champeges swall Deests of Knag's oustommads bol o
e

Lo

100 PLLl BEACH ILLLSTRATED

The Champagne Bouse msembled several
easters of their craft to help present KIITA,
including pilet Cheis Monl, s veteran with moee
than 18 vears of flving experience. Moek wil fiy
the Krug balloos during s emire 2008 tour

Winrkd renownal srttans Bruno Demes and
Philipps: Pérés, af French consemporaey furnioure
manufacturer Domeies 82 Péots, comtomizes] the
wirven baakeet, dividing i nte i comparimenis
lour square comner “bles” sceosssedating tan
pocits cach, endd & oeneral deck for the Bighe

commasder and the semmelicr.

P AT LT AL 0 | WARCH 200E

diversions « first class

Tha dacadent in-fighl maal i aplred oy
the sormatians of foatisg in tha ai,

102 LM BEACHELISTRATTD

Dormcais sl Pénis used several cesaures
of white leather to enssmre bath -d}|r aml
comlort during the voyage. The top
porimeter of the basket is leyered with
thick, soft, Arctic white Togo leather. The
exterior of the basket is fitted wath white
camvas. Inside, the compartments are lined
with dr.-.-p cushioneal white kather for
masbrmum comloet dsring Lainiding,

Contemporary  food  desigmer  Mare
Artaillot, a T-ml'rwu- # the FEeoole
Sapéricurc didrt ot de Design de Relms, has.
created & dinner menu uhg\-ml by e ey
mathonas fch during the flight. Belore board
ing. guests indulge im an on-ibe-promnd
eneru that inchudes Bght appetisern such as
Jjposgves and ohips ok dpemes—cheese pasiries
and oven-roasied vegerable chipe—sorved
with Brug Grande Cuvi.

During flight, the sommelier places
wmall tahlctops in between the compart -

Fisher & Bendeck, P A.

Begiaw Cowrivinm K

ments and beging sorving the in-the-air
men, which s complememted with Kreg
Vintage 1996, The entrie hegine with a
medley ol --rgttu'hk- and  truffles,
[ofbaed by a maln course of failay de
comand, otk termine eoversd in delicate
white leathers that ity away when the
canteen o opened, The abr-lespired
dessert s 3 meringue mousse. Deor hack
o the grouml, geests are treated vo Kngg
Rond and amather emmathe disk, marsh-
malkows infused with pink grapefruic. &
breakiast men also s saildsle, in cose
the flight is rescheduled in the moming
hecnsse of westher coniditions

The Krog MBehe b 3 rare halince of
eanhly pleasures and heavenly delights.
Adld nstare’s calming silemor and geeale
brvezcs, and it s simultancously 3 poctic
expression and the essence of luxory, 20
56200, brgg.com ) #
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made for you

@

In a world of fast food and one-size-fits-zll sensibilities, how often does something feel made especially for you? The “Made for You"
section celebrates those items that are created with such a high quality of hand workmanship and degree of customization that they
become individual to you. In each issue, our editors will endeavor to bring you special things from anywhere on the globe, choesing
them solely on the basis of outstanding quality. Our goal is to give you guidance on the best of everything,

ﬂ BUBBLY IN THE SKY—KRUG HOT AIR BALLOON

The House of Kneg has a new luxury suite. In addition to its rooms at the
Daorchester Hotel, Lausanne Palace and the Mandarin Oriental in Hong
Kong, Krug has launched its “salon in the ske” Divided into five compart
ments for two persons each, the luxury balloon, designed by French artisans
Brunc Domeau and Phillipe Pérés, features Togo leather and traditional
coachwork, Eight guests as well 25 a flight commander and waiter soar for
two hours above Los Angeles, Las Vegas and Aspen (other destinations will
be accommodated) as they dine on a sumptuous threecourse meal paired
with Krug Champagne. r12-251-8200

Bl scHooL oF SCOTCH—BRUICHLADDICH ACADEMY
The premium whisky that doesn't run a tour of its distillery is getting to be
thie excention, but what if you're the type of spirits fan who wants to get a
little maore hands-on with his faverite quaff? Bruichladdich, the Islay Scotch
whisky distillery that reopened a few years agn, offers the Iskay Single Mah
Acaderny for those who want to leam the craft from barley to bottle.
Studenits wark under the tutelage of master distiller Jim McEwan and dis-
tillery manager Duncan McGilliviay in a residential wecklong course.
Expect to break a sweat. waabruichloddich.com fthe_academy htm

“ CASHMERE IN THE CLOUDS—RS TRAVEL SET

Long flights are made for curing up with a blankst and pillow and blottifg
out sight and sound. But few things are more skeevy than the thought of who
just used that airine-issue blanket and pillow you've become so intimate
with. Raffi, maker of fine knit goods, has a solution: the RS Travel Set, which
includes a blanket, pillew cover and eye mask—all in cashmere. You'll have
to find cashmere noise-reducing headphones on your own. wusdraffi.com

n SOLARIUM STYLE—TAMNGLEWOOD CONSERVATORIES
You and your ggar have been banished from the house—imagine that—
but you don't feature standing in the wind and cold. How about taking your
exile with style inside a custorn-built solarium. Tanglewood Conservatories
builds dassic solariums to fit your space and aesthetic tasies. A range of
design approaches and building materials are offered and each project
includes visits to your home and an interactive meeting 1o discuss the
smallest details of construction. www tanglewoodconsenatones.com

n GOLF-WINE WEEKEND—PEBELE BEACH FOOD & WINE
From March 27 through March 30, golfers and gourmands will collide at the
first annual Pebble Beach Food & Wine. Dubbed the “premier epicurean
lifestyle event on the 'West Coast,” the four-day affair showcases 200 winer-
ies and 35 celebrity chefs at ane of the world's best golf settings. Dishes by
chefs Eric Ripart and Thomas Keller will accompany the rare-wine auction
and dinner. A grand tasting offers delicacies and vintage wine. Chefs Ming
Tsai and Cat Cora wall give lessons, Anturo Fuente and La Aurora cigars grace
the golf tournament, wws Pebidle BeochFoodand Wine.com

K3 THE COLOR LINKS—SUZANNE FELSEN

Color is the best word for the work of Suzanne Felsen, who offers cufflinks
n a rainbow menageriz of shades and cuts that reflect a life spent traveling
and studying jewelry design, Her 18-karat gold with gemstones collection
released exclusively for Bamey's Mew York features jewehed links in every.
thing from teardrop-shaped, crimson rubellite and orange camelian set in
yellow gold to rectangular rendenngs of white gold paired with blue chal-
cedony stones, Felsen works out of two California boutiques, one in Los
Angeles and the other in Santa Monica, wwaw suzannefelsen.com

79
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UP, UP AND SANTE

Iing dossn't get much mors pisasurable thar
rbn‘wwgw. @ few hurcired feet soove
Earih with anly the oocasional roar from the
urmer tobresk the slence And this summer, Maison
Krug ads on approgriate touch of decadance to
e il eqperienoe with e loench of its dinnes
fkgris ovor cithes oround the workd
e trigs will B in true inug style: the baloon -

/' which Pl gt passergers, e caplain &
4 mwalier - 5 hardmade in Parts with the basket

uphoisinmd in sodt whitn ksather and §ned in whit
e, Tucked Inte pockiets ane the sons of Botessories
wected On 8 SUperyBchi: sver cution hand-Bown
Chaenpeagne flunes &nd Despokn crockeny The dinnes
e has an expectedly etheres theme, fufly
Frousbines. o frad on A cioud of potata, puddings of
Fighil-a5-1 ToLESS and menngues And, naruray ks
ani lots of Grandes Cuws: Chamoigre

The Balcon's Msicen voyaRe S over HONE KOG L'vs
Nt in Aprl it wil be Soaving oves Tokyn, than,
thrmugtoun e arct & wi b2 in France,
i UK. Diemer gt cost from 50,000 - o (e
‘bafoon con be made to orer, fiom £500,000. Furtfer

 infremation from Massen Krig-00 3.9 26 806820
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and artract the most refined, wealthy and
cultured consumers, they are practising
myriad niche marketing techniques.

Gwyneth Holland, head of trends at
TLondon prediction agency The Future
Labaratory, says, ‘The drinks market has
massively diversified over the past few
years, so you don't just have your normal
brands, you also have your premium
brands and your super premium brands.
Aut super preminm is what premium was
in the first place because normal is now
supermarket, so this need for
differentiation is even more importany’

No market is more competitive than
premium, or rather, super premium,
vodka. Trying a Gillette five-blade
marketing pitch, brands are vying for
purity supremacy, claiming multiple
distillatbons of what is basically a
fairly neutral tasting, odourless spirit.
There is 2 dizzying armay of super [
premiums, including Stolichnaya Elit |
(Altered at sub-zero temperatures),
Smirneff Penka (uscs the “finest cur’
from the distillation process), Snow
CQueen (from Kazakhstan, arganicand
five times distilled) and Russian Standard
Tmperia (eight times distilled using
crystal quartz filtration). In ather markezs,
‘ultra premium’ and ‘vintage® are the new
watchwaords, with bottles retailing for
hundreds of pounds. A bottle of Sagariba’s
23-year-old Preciosa cachaga recently sold
at Chiristie’s for €550, while in the cognac
market, Hine has launched Mariage, a
blend of 12 vintage Grande Champagne
Cognacs, presented in a Bagearat crystal
decanter, priced £1,995. Whislky has
Whyte & Mackay, which recently launched
its Rare & Prestige Collection comprising
four different whiskies, most aged for
40 years, with a £3,547 price 1ag.

Enlisting endnrsements from stylish,
puhlic figures with eulmural cachet, such
a5 architects and designers, has also been
much in vogue. Wyborowa sct the tone

Wallpaper®
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SPIN THE BOTTLE
Clockwins fiom top
Ialt, Jocguasson’s Aston
Martin champagne
boot; tha Krug ks iIn The
Al dining sxyesrisnce:
Monkey Shoulder's
ditiriks tecley Ceignad
by Paul Kalley; Dom
Pérignon’s jeroboam of
s 1005 vintage. which
£0MmoE im o white goid
slosun, avalable
Haitocd, priced £7.750

| when it launched its Single Estate single

rye vodka in 2004 in a borele designed
by Frank Gehry. Meanwhile, champagne
brands can't get enough of designer
labelling, with presencation bortles and
accessories by the likes of Marc Newson
{Dom Pérignan), Jaime [ayon and Viktor
& Rolf {both for Piper-Heidsleck). Av the
extreme end s Karl Lagerfeld's pink
guitar case for Dom Pérignon - lined with|
lambskin, it contains six rare vintage rosé
champagnes and costs E7o,000.

Then there's elitism by association;
aligning with another brand to convey the
jet-set image you eXpect Four consumers
tar enjoy. Yenve Clicquor cammissioncd
Parsche Design to create Vertical Limit,
astainless steel cellar wwer containing a
dozen magnums of Veuve Clicquot’s mest
prized vintages. Mere decadent still is
Jacquesson’s pairing with Aston Martin,
suuk into the boot of its Rapidce sports car
is a chiller eabiner designed to hold two
boteles of lacquesson champagne and four
flutes because it relays the sense that
‘every journcy ends in an event’.

Drinks marketing, at least ac chis
rarefied end of the market, is now all
ahout the experiential promise (and not

| the promise to have you inconsolable

KRUG

o EPTTIEETINTING

or incoherent before closing timel.
sponsorship is one way of linking

a brand with expericnces without deing
the legwork, But even sponsorship is
being redefined. ' Veuve Clicquot has
always sponsored the rraditional Scason,’
says Halland. "But it's also exploring what
the new Scason is, 5o it's not just about
Cowes or Ascot, but also The Big Chill
anel Frieze Art Fair, which lends the brand
a cermain cultural gravits. Likewise,
Courvoisier is ssociated with London's
arty restaurant and bar Bistrotheque,
lending the brand a halo of coal.
Hendrick's, the carefully branded ‘small-
batch’ gin, has also aligned itself with
Bistrothegue by sponsoring esoteric,
literary and artstic gatherings there.

Bar consultancy firm Gorgeous Group
has created several iniviatives wich irs
dlients, such as The Dorchester hotel
group, with guests treated to a marting
mentoring session and an overnight
stay. Likewise, whisky brand Monkey
Shoulder is appealing to wannabe
connaissenrs and discerning drinkers
with the Travelling Whisky Rooms.
Whisky somumelier Jamie Farbes makes
hame visits with a burnt cak drinks
trolley (designed by Paul Kelley), gives
a tasting tutorial, talks about the
distillation process and mixes cockuails.

A subtler approach is the Isle of Jura
whisky distillery’s eponymous Lodge,
which occupies the old master distiller’s
house. The five-bedreom guest house
offers guesis the chance to experience the
wild Hebridean lifestyle with arranged
activities like fishing wips or a distillery
tour for about £2,500 per week.

The zenith of luxury, though, has
to be the bespoke experience. Echoing
developments in perfumery, with people
enmmissioning hespoke fragrances for
thousands of pounds, and restanrants
mixing their own unique blends of
chocalate for use in all their dishes, the
drinls world equivalent is your very own
personal blend of whisky. The Bespoke
Blend by Johnnie Waller Blug Label and
Wwoodford Reserve's Personal Selection
(%o far only available in the U5) start ar
£3,000 and $50,000 respectively - for the
latter, consumers get their very own barrel
and 180 one-litre bottles of personally
sclected bourbon, individually labelled
and bearing the buyer’s name, Tust
in case, one imagines, you can't remember
it after geeting through one. ¥
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a thing as a food designer - as opposed to 2 chef -
until | met Mare Bretillot, the man behind the
worlds most incredible in-flight menu. On
the ground enjoy light-as-alr gougéres like
many tiny Saturms, a cucumber sorbet fjca
lolly' coated In white chocolate and the
qenius combination of fole-gras on popoon
with spicy caramel. In the air, the entrée will
be a medley of minjature reot vegetables,
surnounded by a cloud of spun potato purée.
The main courss, a feuilleté de canard is
coddled in a down-filled pouch so that whan
the carteen is opened, the feathers fly away.
The air-inspired dessert is a mousse of milk
with a halo of maringue. All created as perfect
partners to the subtlety of the Krug of course.
“Krug Is regarded the world over as the ultimate
expression of discernment and individuality and the
ballnon is our expression of that style” said Olivier
forug at its unveiling. | did feel obliged to have a word
about the amount of Krug available on each flight.
My advice is fewer guests and more bottles.
The Krug Balloon has set off for its voyage over
the three continents - leaving Paris in October
2007, off to the US, Japan, Hong Kong and then
back to Europe in the Summer of 20081t is
avallable for hire (dinner for elght during an
hour's flight Is €50,000) or - for really high fliers -
purchase at a cost of €500,000, but expect 1o wait
fear owver six months before it's delivered. m ____,:"’
Enguiries: Maison Krag +33 3 26 84 44 20 S :

www.squaremlifeciub.com February 2008 l T2

roover coutura
je couturiene Carine Gllson believes
e par excellence”, which iswhy her
ir-style boutique in Paris is the
1e place to discover hand-crafted
wiear. hany pleces are 5o exguisite
istemers wear them on the outside,
ktail attire. wwwv.carinegilson.com
{tadi lingerie Carine Gilson crede rel
eceellanza” o3 sua boutique stile
a Farigi & il negozio &l ultimo gride
re bisncheria intima realizzata a
rosi articoli sono cosi raffinati che
lili indrssane come abiti da sera,
Im'negilsun.:um
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Shuffle with brilliance

Dipped in18-carat gold, this luoury
version of the iPod Shuffle is designed
for thoze who want to put a bit of bling
into their music. Made by German
company Xexoo, this obpect of desre
will set you back a cool €1,500.

VAW XEX00.COm

Placcata in oro 13 carati, questa lussuasa
versione dell’ Pad Shuffle & stata creata per
chivuole dare un tocco di charme alla propra
massica, Realizzato dalla tedesca Xexoo,
questo oggetto del desiderio vi casterh un
gruzzoletio da €1500,

WAL XEXD0,COM

Come the revolution

Inspired by the Stealth Bomber, the Defy
Xreme Open Stealth is designed 1o sip
beneath the fashion radar, pairing
technical sophistecation with futuristic
looks. Just 100 numbered pieces of this
€25,000 watch will be made: discover
mare at www. zenith-watches com
Ispirato allo Stealth Bomber, il cronografo Defy
Atreme Open Stealth & stato progettato per
passare inosservato al radardella moda,
abbinanto una tecréca solisticata a un look
futuristico. € 25,000 peruno degli esclusivi 100
modedli numerati esistenti al mondo; per
ulterior dettagll, www zenith-watches.com

Rising bubbles

Forug wants 10 take haute cuisine to new
heights, it has built a white leather balloon
that wall soar up to 2,000m and host
dinner for eight, where Krug Grande
Cuvée will be served with a “light as air”
menu. Maison Krug+333 2584 442,

La Knugvuole elevare ['alta cuding a nuove vette. ||
noto produttore di champagne ha realizzato una
mongolfiera inpelle bianca che si alzerd fino
2,000 rmetri e cspiters oto persone; durante la
cena verra senifo il Krug Grande Cuvée mme
parte di un meni legoern come ['aria’ £
dispanibile il noleggio contattando la Malson
Krugy +333 268444 2.
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